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EXECUTIVE SUMMARY

¢ This report analyzes a proposed City of Stockton ordinance limiting superstores.
The ordinance defines superstores as those with more than 100,000 square feet of
retail and with more than 10% of sales in groceries.

e The health of Stockton’s current grocery market is mixed, but overall stores are
underperforming the national median sales per square feet. About a third of all
major supermarkets are probably losing money.

e The report examines the impact of a superstore in Weston Ranch, one near Eight
mile road (NW Stockton) and the impact of both. It also examines the potential
impact of three or four superstores.

o The proposed superstore in Weston Ranch would severely impact several
stores. One Food4Less store and one other store such as the Centro Mart on
E Main or the Rancho San Miguel will likely close as a result of the
proposed project. A number of other marginal stores will also be placed
further in the red.

o A superstore near Eight Mile Road will also likely close a Food4Less
store, most likely the one on March Lane. The superstore will also have
an impact on both Raley’s stores and one may close.

o Ifboth the Weston Ranch and Eight Mile Road superstores are built, the
result would be devastating for a number of grocery stores. One or two
Food4Less stores will close as a result. Several S-Mart stores will be
negatively impacted as well as the Rancho San Miguel and the Centro
Mart on E. Main, Overall, threc to five stores are likely to close.

o If three superstores are built, then $120 million in sales will be displaced,
assuming again that some of the increase in sales will generate more sales
outside of Stockton. (This is a generous assumption given that Stockton
already generates a healthy surplus.} The most likely scenario would
involve the closing of many of the following:

s Two S-Marts (March/West) and I-5 and Hammer
e  Two Centro Marts (Waterloo and E Main)

e FoodMaxx (March/West)

e Two Food4Less stores

¢ Raley’s (Morada/99)

¢ Most of these grocery stores anchor shopping centers. The loss of these anchor
stores will lead to further store closings and the eventual physical deterioration
and closings of these centers. These stores will not be re-tenanted or will be
leased to marginal retailers.



INTRODUCTION

The City of Stockton has seen a remarkable growth of retail in the past five years.
Currently, several other retail projects have been approved, proposed or discussed. The
City is also in the midst of an important revitalization project for its downtown, which
has struggled for over a decade.

The pattern of both residential and retail growth for the City is similar to other cities in
California and the U.S. Stockton developed originally as a port city and a center for the
rich agriculture in the San Joaquin valley. Although agriculture continues to be an
important part of the San Joaquin valley, its role as the main employer has diminished
over time. In the last five to ten years, however, as Bay area housing and office real estate
has increased in price, Stockton and the surrounding central valley have seen a revival as
households and businesses locate in the area.

The purpose of this report is to analyze the impact of a further expansion of grocery retail at
superstores in Stockton. For the purposes of this report, a “superstore” is defined as a store
greater than 100,000 square feet. It should be noted that these stores are typically 170,000
to 225,000 square feet and have a substantial portion (approximately 30%) of space
devoted to grocery retail. For example, the current Wal-Mart Superstore' on Hammer Lane
is approximately 225,000 square feet and devotes 60,000-70,000 square feet of space to
grocery type items. These stores are often open 24 hours a day. Although this report is
specifically designed to address superstore grocery sales, a large grocery store {e.g., a
WinCo) with similar grocery sales would have similar impacts on grocery stores in
Stockton.

Data from this report was complied from numerous site visits, interviews with some store
managers, sales tax data from the State of California, from Claritas, and other published
reports and State and Federal Demographic data. Numerous officials from the City of
Stockton also provided us with data. The analysis is our own.

DEMOGRAPHICS

We obtained data on the demographics of Stockton from Claritas, a private company that
uses US Census data and income data from the Department of Commerce and updates the
data regularly.

As Table 1 indicates, Stockton has a population of two-hundred ninety five thousand,
which will grow to three-hundred thirty one thousand in five years. The growth rate of
Stockton over the next five years is estimated to be 2.4% per year, somewhat higher than
the State of California overall. San Joaquin County will have a similar growth rate, 2.5%.

1 The large Wal-Mart formats are generally referred to as “Supercenters.” When addressing the general
issue, we will use the term “superstore,” but a specific built or proposed Wal-Mart superstore may also be
referred o as a “Supercenter.”
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Stockton’s median household income, 41,892, is 74% of California’s; San Joaquin
County’s median income is somewhat higher, at $49,274, 87% of California’s median

income.
Table 1: Stockton’s Demographics and Market Demand
) % Median Annualized
Area Median HH 2007 2012 Ponulation Growth
Income Population Population g0 2007.2012

City of Stockion $ 41,892 74% 205,076 331,790 2.4%

San Joaquin County $ 49274 87% 686,758 774,738 2.5%
Amador County 0% -

Calaveras County 0%

Tuolumne County 0%

4 Counties 0%

California 3 56,379 100% 37,075,982 35,684,022 1.4%

Figure 1 presents the City of Stockton’s 1990 General Plan.* Housing is represented by
yellow and orange sections and tends to be concentrated in central and north Stockton,
although there are plans to expand housing both in the far north and the south (especially

the southeast) of Stockton.
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Figure 1: City of Stocken’s General Plan
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RETAIL DEMAND AND SUPPLY

Estimating demand for specific retail categorles gencrally follows data from the U.S.
government’s consumer expenditire survey. 3 One issue with these types of analyses,
particularly when analyzing superstores, is that each store is given one category, though
people can make purchases of widely varying item. For example, at a typical Costco, people
can and do buy grocery store items, auto supplies, furniture, etc. Many dollar stores sell
canned goods and other items that compete directly with groceries, yet these stores are
generally categorized as “General Merchandise,” so one must examine this data carefully
with these limitations in mind.

Sales data was obtained from the California State Board of Equalization, which provides
actual data on taxable sales by city and retail category. The only difficulty is for food sales
most of which are not taxed. We have assumed (as ESA did in their Weston Ranch Report )
that 32.5% of grocery sales are taxable. We believe this is conservative.’

Table 2:City of Stockton Demand for Various Retail Categories

Est. 2007 Sales Surplus
Retail Category in Stockton Est. Demand Surplus/ as %of
{millions} 2007 Leakage Demand
Apparel $ 131,067 $ 100,178 § 30,889 31%
General Merchandise $ 508,734 $ 351,483 § 247,251 70%
Food Stores $ 618,479 § 394,703 § 223,776 57%
Eating and Drinking Places $ 207,025 $ 264,757 § 32,268 12%
Home Furnishings/Appliances $ 116,374 % 99,802 § 16,482 16%
Building Materials/Farm Implements $ 500,038 § 202,933 $ 396,105 195%
Auto dealers/Supplies $ 737,275 § 443361 $ 293,914 66%
Service Stations $ 205,616 $ 183,460 § 22,146 12%
Other Retail $ 506,296 $ 360,060 $ 146,226 41%
Total $ 3,809,903 $ 2,400,845 $ 1,400,058 59%

Table 2 presents our estimates of retail sales (second column) and demand (third column)
for the City of Stockton. The fourth and fifth columns present the difference between the
two and this difference as a percentage of demand. A positive figure in the last column
indicates a surplus—that retailers in the City sell more goods than residents demand. As
one can see, Stockton generates a retail surplus in every category, sometimes by a
substantial amount. As a general rule, large cities or cities with a wide variety of refail have
surpluses since people from surrounding areas go there to shop, so it is not surprising that
Stockton, which draws consumers from nearby and from the foothills to shop.

1See hitp:/fwww.bls. gov/cex/.
+See, Weston Ranch Towne Center Project: Urban Decay Analysis, ESA , October 2006.

sGrocery stores typically have between 18 and 25% of sales as {axable, but convenience and liquor stores,
which are included in the State counts have much higher percentage of taxable sales.



These results also make intuitive sense if one examines the percentage surplus by category.
One would expect a relatively small surplus in service station sales and eating and drinking
places (restaurants and bars) since most people spend their retail doliars locally for these
items. For other categories, like general merchandise, one would expect a larger surplus in
a city like Stockton. The largest surplus, in percentage terms, is in the category of building
materials. However, a number of building supply stores (e.g., Home Depot and Lowe’s)
have been constructed in neighboring cities such as Lodi, Manteca and Lathrop in the last
few years, so this surplus may decline somewhat in the future (or may have already—2005
data is the most recent). It is also important to recognize that a surplus in one city must
necessarily imply an equal shortage somewhere else.

For the critical category of groceries, one would expect Stockton to have surplus since
shoppers from just outside Stockton are likely to come to town to shop at Stockton’s
larger grocery stores. One would also expect that some shoppers would come
periodically from the foothills, perhaps in conjunction with other shopping,

THE RETAIL GROCERY MARKET IN STOCKTON

The authors visited most of the major supermarkets in Stockton, and obtained estimates of
the total square footage and sales from local managers as well as from the recent
economic analysis prepared for the proposed Weston Ranch Project prepared by ESA.S
Most of our estimates are consistent with ESA’s report, though the report contains a few
significant errors—for example, they seriously underestimated sales of the two Safeway
stores and grossly overestimated the size of the Trader Joe’s in Stockton.

Table 3 below presents our estimates of retail sales at almost 30 of the most important
stores. The most recent data on individual store sales are for 2006; we increased our 2005
grocery sales data to reflect inflation and population growth. We are confident that our
estimates are reasonably accurate. In addition to our sales figures for major stores, we can
estimate total grocery sales for the City using the State of California’s estimate of taxable
sales for food stores in Stockton. Although most food is not taxed, one can atain an
accurate estimate since approximately some grocery sales are taxable.”

+Urban Decay Analysis Report: For the Weston Ranch Towne Center Project, prepared for the City of
Stockton, Qctober 2006, ESA, p. 3-11, Table 3-2.

28ee California State Board of Equalization, Taxable Sales in California 2005
htip:/fwww.boe.ca.gov/inews/pdflts a05.pdf.. Also see footnote 5.
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Table 3: Supermarkets in Market Area with Estimated 2006 Sales®

Square Sales/sa.ft % Med. % 2006 Annuai

Grogery Store ££(000) $) 2004  Breakeven Sales ($000)
Wal-Mart (Hammer/Hotman) 70 743 181% 198% $ 52,000
Centro Mart (Alpine) 17 453 110% 121% 5 7,700
Ceniro Mart (Waterioo) 22 227 55% 61% L} 5,000
Centro Mart E Main) 17 288 - 70% T7% L . 4,900
S-Mart #1 (March/Quail} 42 571 139% 152% $ 24,000
S-Mart #2 (March/West) 48 271 66% 72% $ 13,000
S-Mart #3 (Hammer/Waest) 42 0 0% 0% $ -
S-Mart #4 (Pacific/fHammer) 52 365 89% 97% $ 198,000
S-Mart #5 ((I-5 Hammer) 42 310 75% 83% $ 13,000
S-Mart #6 ((Pacific/Alpine) 21 667 163% 8% § 14,000
FoodMaxx {March/West) 54 296 72% 65% $ 1 6,000 -
Food 4 Less #1 (March/El Dorado) 42 340 83% 75% $ 14,300
Food 4 Less #2 (Hammer/L. Sac.) 55 636 156% 140% $ 35,000
Food 4 Less #3 (Wilson) 47 484 118% 106%  § 22,750
Food 4 Less #4 (Manthey} 59 . 458 112% 100% $ 27,000
Lions {El Dorado} 23 119 29% 32% $ 2,730
Grocery Outlet (Wilson) 27 119 29% 32% 3 3,200
Grocery Qutlet (March}) 20 190 46% 51% $ 3,800
Raley's (Hammer} 62 367 89% 98% $ 22,750
Raley's (Morada/99) 62 226 55% 60% $ 14,000
Safeway (Country Club) 55 527  129% 141% 5 29,000
Safeway (Pacific/Ben Holt) 63 492 120% 131% $ 31,000
Trader Jog's (Pacific/Ben Holt) 11 1081 266% 291%  § 12,000
Podesto's (Pacific/Ben Holt) 28 446 109% 119% $ 12,500
Marina {Ben HolifHerndon) 25 440 107% 117% 3 11,000
WinCo {March/Montaubon) a2 435 106% 95% 5 40,000
Rancho San Miguel {Charter/Apt) 30 500 122% 133% $ 15,000
Costco (Groceries only) 60 500 122% 110% $ 30,000
Other Grocery 90 278 68% 74% $ 25,000
Total Grocery 1278 407 99% $ 519,630
Other Stores $ 67,036
Total/Avg 1278 3 586,666
Demand § 304703
Surplus $ 191,863
Surplus as % of Demand 49%

+We have not included all grocery stores here, but only the most significant ones. Several other stores, such
as Food King are included in “Other.” The State of California reports that a total of 216 stores selling in this
category existed in 2005.



The market area has a number of significant supermarkets including four S-Marts (one is
now closed), two Raley’s, two Safeways, a Winco, a FoodMaxx, a Wal-Mart Supercenter,
and four Food4Less stores. Stockton also contains a significant number of smaller stores
and numerous ethnic food markets.

Our analysis indicates that the market overall is somewhat weak, with food sales at 93% of
the median. While this may seem like a small difference, the average masks a number of
stores that are performing very poorly. As a practical matter, industry officials from Save-
Mart, owners of the S-Mart and FoodMaxx stores in Stockton have told us that their
breakeven point for non warehouse stores (like S-Mart) is $375, which is only slightly
below the average for the entire City of Stockton. However, warehouse stores typically

*have lower margins, which in turn require higher sales per square feet to break even. The
corresponding figure for these stores is $456 per square feet. Consequently, the current
grocery store market in Stockton has a number of weak stores as well as a number of stores
that are just above the breakeven level; many of these stores are in shopping centers that are
clearly struggling. A number of the smaller neighborhood markets are marginal and it is
unlikely that they could withstand the build-out of more super centers or large grocery
stores. Table 4 presents a list of grocery stores from Table 3 that arc at or below breakeven.
We included the Food4Less on Wilson which, at 106% of breakeven, is likely making a
small profit.

Table 4: Grocery Stores at or below Breakeven

Sauare Sales/sa. ft. % Med. % 2006 Annuzl
Grocery Store £.(000) ($) 2004 Breakeven Sales ($000)

Centro Mart (Waterloo} 22 227 559, 61% $ 5,000
Ceniro Mart E Main) 17 288 70% 77% $ 4,900
S-Mart #2 (March/West) 48 271 66% 72% $ 13,000
S-Mart #3 (Hammer/West) 42 $ -

S-Mart #4 {Pacific/lHammer) 52 3685 BO% 97% o 19,000
S-Mart #5 {(I-5 Hammer) 42 310 75% 83% 5 13,000
FoodMaxx (March/West) 54 296 72% 65% $ 16,000
Food 4 Less #1 {March/El Dorado) 42 340 83% 75% $ 14,300
Food 4 Less #3 (Wilson) 47 484 118% 106%  § 22,750
Food 4 Less #4 (Manthey) 59 458 112% 100% % 27,000
Lions {El Dorado) 23 119 29% 32% 3 2,730
Grocery Cutlet (Wilson) 27 118 28% 32% 5 3,200
Grocery Outlet (March) 20 190 46% 51% $ 3,800
Ratey's (Hammer) 62 367 89% 98% $ 22,750
Raley's (Moradar9g) 62 226 55%, 60% $ 14,000
WinCo {(March/Montaubon) 92 435 106% 95% $ 40,000
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A supermarket with sales below breakeven would eventually go out of business. However,
there are a2 number of reasons why a supermarket might continue to operate in the short-run
at a loss, primarily the hope that the store will return to profitability over time. Given
Stockton’s growth rate of 2.5%, some marginal siores might eventually become profitable,
though in some cases growth may be insufficient to resolve current difficulties. In the case
of the Grocery Outlet stores, which are located in already depressed locations and have
non-union labor, it is likely that their costs are substantially lower, though it is clear that
these stores are not very profitable. Further, Grocery Outlet’s retail strategy is to locate in
depressed, low-rent shopping centers. The general appearance of these stores is well below
average, though having a grocery outlet in a shopping center is better than having no store.

TImpact of a Superstore at Weston Ranch

Table 5 amends Table 2 to include our estimate of grocery sales losses after the opening of
a Supercenter ai Weston Ranch. Currently a Wal-Mart Supercenter has been proposed, -
though another store with similar grocery sales would have similar impacts, A smaller
superstore (such as a Target superstore) would have proportionately lower impacts.’

We estimate that the new Supercenter would generate at least $50 million in grocery sales
per year, and that 80% of these sales would be captured within the City. Our leakage
estimates account for the fact that a Target superstore has been proposed in nearby Lathrop.

In Qctober 2003, the Progressive Grocer estimated the average Wal-Mart Supercenter
had annual sales of Supermarket Type Merchandise of $44.5 million.'” Updating this
estimate for 2007 yields a figure close to $50 million. The proposed Supercenter will
devote approximately 60-70,000 square feet of space to grocery sales.

» A typical Target superstore is 175,000 square feet and has a smaller amount of square feet. A Wal-Mart
Supercenter is typically 225,000 square feet, with 38% of sales coming from grocery items, so it is
reasonable to assume that a Target would have about half the impact of a Wal-Mart, but it would depend
upon the specific store. See “Grocery Stores net a mixed-bag result,” DSN Retailing Today, April 2003
hitp://findarticles.com/p/articies/mi mOFNP/is 7 42/ai 99982497 .

wProgressive Grocer, "Wal-Mart vs the World," October 15, 2003

10
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Table 5: The Effect of Weston Ranch Supercenter on Grocery Sales ini Stockton

Annual Sales

o Sales/sq. fi.
Grocery Store fo Loss in Loss (5000) a%l"terq %
Sales aftar Breakaven
Superstore  Superstore
New Superstore 571 125%
Wal-Mart (Hammer/Holman) 10% § 5,200 669 147%
Centro Mart (Alpine) 10% 5 770 408 109%
Centro Mart (Waterioc) 5% $ 250 216 58%
Centro Mart E Main) 15%  § 735 245 65%
S-Mart #1 {(March/Quail) 10% $ 2,400 514 137%
S-Mart #2 (March/\WWest) 2% $ 280 265 71%
S-Mart #3 {Hammer/West) $ -
S-Mart #4 (Pacific/Hammer) 2% 5 380 358 95%
S-Mart #5 ((I-5 Hammer) 5% $ 650 294 78%
S-Mart #6 ((Pacific/Alpine) 5% $ 700 633 169%
FoodMaxx (March/West) 5% $ 800 281 62%
Food 4 Less #1 (March/El Dorado) 5% $ 715 323 71%
Food 4 Less #2 (Hammer/L. Sac.) 5% $ 1,750 805 133%
Food 4 Less #3 (Wilson) 15% % 3,413 372 82%
Food 4 Less #4 (Manthey) 30% $ 8,100 344 75%
Lions (El Dorado) 5% $ 137 113 30%
Grocery Outlet {Wilson) 5% $ 160 113 30%
Grocery Outiet (March) 2% $ 76 186 50%
Raley's (Hammer) 2% $ 455 360 96%
Raley's (Morada/29) 0% $ - 226 60%
Safeway (Country Club) 15% % 4,350 448 120%
Safeway (Pacific/Ben Holt} 2% $ 620 482 129%
Trader Joe's (Pacific/Ben Holt) 2% $ 240 1069 285%
Podesto's (Pacific/Ben Holt) 2% $ 250 438 117%
Marina {Ben Holt/Herndon) 2% $ 220 431 115%
WinCo (March/Montaubon) 5% -3 2,000 413 110%
Rancho San Migue! (Charter/Apt) 15% 2,250 319 85%
Costco (Groceries only) 8% $ 2,400 460 123%
Other Grocery 5% $ 1,250 136 36%
Total $ 40,530 '

Table 6 lists the stores which will be marginal or losing money after the Weston Ranch
project. To be fair, some of these stores were already money losers and the impact of the

Weston Ranch project will be minor, However, other stores will be significantly impacted,
notably the Food4Less Stores on Wilson and Manthey, the Centro Mart on E Main and the

Rancho San Miguel store.

We believe that at least one Food4Less store will close as a result of the proposed Weston
Ranch project and likely at least one other store such as the Centro Mart on E Main or the

Rancho San Miguel. A number of other marginal stores will also be placed further in the

red.
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Further, as discussed below, most of these stores anchor troubled shopping centers and
the loss of these anchor stores is likely to lead to further store closings and the eventual
physical deterioration and closings of these centers. These stores will likely be leased to
marginal businesses or will not be re-tenanted.

Table 6: Money Losing Grocery Stores after Weston Ranch Supercenter

% Loss in %
Grocery Store Sales  Breakeven
Centro Mart (Waterlco) 5% 58%
Centro Mart E Main) 15% 85%
S-Mart #2 (March/West) 2% 71%
S-Mart #4 (Pacific/Hammer) 2% 85%
S-Mart #5 ((I-5 Hammer) 5% 78%
FoodMaxx {March/West) - 5% 62%
Food 4 Less #1 (March/El Dorado) 5% 1%
Food 4 Less #3 (Wilson) 15% 82%
Food 4 Less #4 {(Manthey) 30% 75%
Lions (El Dorado) 5% 30%
Grocery Outlet (Wilson) 5% 30%
Grocery Qutlet (March) 2% 50%
Raley's (Hammer) 2% 96%
Raley's {(Morada/99) 0% 60%
Rancho San Migue! (Chartsr/Apt) 15% 85%

Impact of a Superstore near Eight Mile Road

Table 7 amends Table 2 to include our estimate of grocery sales losses afier the opening of
a Supercenter near Eight Mile Road. Currently a Wal-Mart Supercenter has been proposed,
though another store with similar grocery sales (e.g., a Target Superstore or even a WinCo)
would have similar impacts. As above, we estimate that the new Supercenter would generate
at least $50 million in grocery sales per year, and that 80% of these sales would be captured
within the City.
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Table 7: The Effect of Eight Mile Road Supercenter on Grocery Sales in Stockton

Annual Sales

% Lossin  Loss ($000)  Sales/sq.ft. %
Grocery Store after Breakeven
Superstore Superstore

New Superstore 667 146%
Wal-Mart (Hammer/Holman) 15% $ 7,800 631 138%
Centro Mart (Alpine) 3% $ 231 439 117%
Ceniro Mart (Waterloo) 3% $ 150 220 59%
Centro Mart E Main) 3% $ 147 280 75%
S-Mart #1 (March/Quail) 8% $ 1,920 526 140%
S-Mart #2 (March/\West) 3% $ 390 263 70%
S-Mart #3 (Hammer/\West) 0% $ - 0 0%
S-Mart #4 (Pacific/Hammer) 5% $ 950 347 93%
S-Mart #5 ((I-5 Hammer) 20% $ 2,600 248 66%
S-Mart #6 ((Pacific/Alpine) 2% $ 280 653 174%
FoodMaxx (March/West) 5% $ 750 264 58%
Food 4 Less #1 (March/El Dorado) 5% $ 715 323 1%
Food 4 Less #2 (Hammer/L. Sac.) 8% $ 2,800 585 128%
Food 4 Less #3 (Wilson) 3% $ 683 470 103%
Food 4 Less #4 (Manthey) 5% $ 1,350 435 95%
Lions (El Dorado) 7% $ 191 110 20%
Gracery Outlet (Wilson) 3% $ 96 115 31%
Grocery Qutlet (March) 3% $ 114 184 49%
Raley's {(Hammer) 15% $ 3,413 312 83%
Raley's (Morada/99) 10% % 1,400 203 54%
Safeway (Country Ciub} 6% & 1,740 496 132%
Safeway (Pacific/Ben Hoit) 6% $ 1,860 463 123%
Trader Joe's (Pacific/Ben Holt) 1% $ 120 1080 288%
Podesto’s {Pacific/Ben Holf) 3% $ 375 433 115%
Marina {Ben Holt/Herndon) 10% $ 1,100 396 106%
WinCo {March/Montaubon) 10% 3 4,000 391 86%
Rancho San Miguel {Charter/Apt) 3% $ 420 453 121%
‘Costco (Groceries only) 7% $ 2,100 465 102%
Other Grocery 5% $ 3,000 326 71%
Total Grocery $ 40,694

Table 8 lists the stores which will be marginal or losing money after the Eight Mile Road
project. We believe that at least one Food4Less store will close as a result, most likely the
one on March Lane. The store will also have an impact on both Raley’s stores and one may
close. A number of other marginal stores will also be placed further in the red.

Farther, as discussed below, most of these stores anchor troubled shopping centers and the
loss of these anchor stores is likely to lead to further store closings and the eventual
physical deterioration and closings of these centers. These stores will not be re-tenanted or
will be leased to marginal retailers.

13
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Table 8: Money Losing Grocery Stores after Eight Mile Road Supercenter

% Loss in %
Grocery Store Sales Breakeven
Ceniro Mart (Waterloo) 3% 39%
Centro Mart E Main) 3% 75%
S-Mart #2 (March/West) 3% 70%
S-Mart #4 (Pacific/Hammer) 5% 93%
S-Mart #5 ((I-5 Hammer) 20% 66%
FoodMaxx {(March/West) 5% 58%
Food 4 Less #1 (March/El Dorado) 5% 71%
Food 4 Less #3 (Wilson) 3% 103%
Food 4 Less #4 {Manthey) 5% 95%
Lions {El Dorado) 7% 29%
Grocery Qutlet (Wilson) 3% 31%
Grocery Outlet {March) 3% 49%
Raley's (Hammer) 15% 83%
Raley's (Morada/99) 10% 54%
Marina {Ben Holt/Herndon) 10% 106%
WinCo (March/Mantaubon) 10% 86%
Costco (Groceries only) 7% 102%

Impact of two Superstores at Weston Ranch and near Eight Mile Road

Table 9 amends Table 2 to include our estimate of grocery sales losses after the opening
of two Supercenters, one near Eight Mile Road and one near Weston Ranch.






